
Best Practice 1 

Title of the Practice: Innovation and Incubation Cell 

Objective of the Practice: The college has an Innovation and Incubation Cell 
to impart innovation and entrepreneurship among students. 

Objectives of the practice are: 

1. To enhance the entrepreneurial spirit. 
2. To provide entrepreneurial knowledge. 
3. To provide a platform for inculcating entrepreneurial skills in students. 
4. To encourage students to get self-employed. 
5. To organise Entrepreneurship Development Programs and Workshops. 
6. To motivate the students for participation in start-ups. 
 
The Context: Many students are from agriculture background having 
agricultural resources for self-employment; but the fear of risk stops the 
students to indulge in entrepreneurship. It is often observed that students have 
skills and entrepreneurial abilities, but require nurturing and incubation. 
Creating new products, services and stimulate employment is the aim of I & I 
Cell. 

The Practice: The platforms created by the college inspired the students to 
bring out innovation in the field of Commerce and Management. The students 
of BMS and BAF have created a business model which was appreciated by all. 

Evidence of Success: The students acquired skills of learning by doing. The 
model of "Optimizing the Sale in Business" developed by the students has 
proved extremely useful for the Business Organizations. Steps towards 
developing skills in communication, decision making, networking, time 
management, team building, presentation, negotiation and social skills were 
certainly acquired by the students. Some of students started their own 
enterprises in Spices, Cotton, and Automobiles etc. An insight to develop 
opportunities of self-employment with the available resources and skills is 
developed. 

Problems Encountered and Resources required to implement the 
Practice: The College is located in far-flung area which is connected by narrow 
roads so travelling to the bigger market places is always a matter of great 
discomfort. The incubators like Banks and other expert guiding centres are 
reluctant to provide financial support as the students belong to the poor families. 
Initial funding, financial resources, risk bearing and marketing are yet other 
issues faced by the students. Moreover, to build trust among students takes 
time as many of them hail from rural and tribal areas. Getting and staying 
organized, determination and learning, balancing the schedule including 
marketing and sales activities are a constraint among the students. 
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Best Practice 2 

 

Title of the Practice: Adoption of Village 

Objectives of the Practice: As a part of social life, community services start at 
school and college level. The college has adopted the native village. The 
students are given an opportunity to connect with the village folks and develop 
a sense of commitment for team work. 

Few objectives are – 

1. To broaden the perceptions of the world around the students. To help the 
students to establish the communication with the surrounding. 

2. To inculcate values and develop a sense of social responsibility among 
students. 

3. To understand social problems of the society. To develop Personality of 
student. 

4. To build confidence among students. 
  

The Context: The outreach activities give life lessons which complement the 
academic knowledge of the students. The commitment to stick to the mission 
of the institution is the driving force for the selection of the practice. During 
rendering services to the village, the students inculcated discipline, sincerity, 
devotion which taught them to be responsible, secular and committed human 
beings; which is the need of hour. Our institute is a premier institute of 
excellence in knowledge building and social development. 

The Practice: Students and staff are actively engaged in carrying out 
community activities in the adopted village. The institutional base is expanded 
by the activities undertaken for the development of the village. The various 
outreach activities were conducted by NSS and alumni in the village like tree 
plantation, cleaning, development of study Centre, organizing counselling 
activities in the village for the needy and particularly for the students. Knowledge 
sharing and interaction with lactating mothers was done in the village during 
International Breast Feeding week every year. Celebration of International 
Water Day, Earth Day, International Day for the Disabled, etc, have contributed 
to create awareness among the villagers towards missions and goals of United 
Nations which concern larger societal needs. 

Evidence of Success- Students participated in Swachha Bharat Abhiyaan at 
the village. Students distributed food and clothes to the needy. Tree plantation 
is a regular outreach activity and seed ball were prepared and thrown on the 
barren land by the students of our college. Special NSS camps were held at the 
nearby villages Vasari for seven days every year to inculcate social sensibility 
among the students. Communication skill development, social responsibility, 
willingness to serve the society, helping nature, ability to understand the 



problems of common man, ability to face the natural calamities, leadership skill, 
connecting to people and enabling volunteerism are the outcome of the 
practice. The Cleanliness drives and Swaccha Bharat Abhiyan programs are 
duly acknowledged by the villagers. 

Problems Encountered and Resources Required to Implement the 
Practice: Sometimes, student participation is difficult due to the academic 
schedules. Parents are not willing to send their wards to participate in social 
emersion. Passive participation of villagers and local representatives, lack of 
awareness and misconception about the Governments welfare schemes are 
major hurdles in organizing students outreach activities. To arrange outreach 
activities, sufficient financial aids are required. These activities are mainly 
carried out by the Institution's funds and contribution from the teachers. 
Financial contribution from the students is difficult because most of the students 
are belonging to economically weaker section. It is rarely seen that families are 
living jointly. Children are busy spending their time in their own virtual world or 
hanging out with friends. Sharing, living together, sacrificing simple things, has 
become difficult. 

Adoption of villages is instrumental in developing sense of belongingness 
among the students and the villagers. It also helps to develop the spirit of 
working together, task management, actually knowing each other, sharing and 
connecting. 
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No. of Participants: Male- 35 Female- 47 Total- 82

DATE:21/06/2022



No. of Participant : Male- 65    Female- 20    Total- 85 



No. of Participant : Male- 33    Female- 43    Total- 85 



Continued….. (Rally)



No. of Participants:   Male- 12   Female- 15   Total- 27  UNIT COLLECTED -16





No. of Participant: Male- 26     Female-25   Total-51





No. of Participants:  Male- 15   Female-22    Total-37  





No. of Participants: Male-08   Female- 12   Total-20 



No. of Participants: 45     Female-45       Total-45 



No. of Participants:  Male-11          Female- 10        Total- 21


